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AD PERFORMANCE
MESSAGE IN CONTEXT

Ad made sense Highly relevant
Persuasive
message

Credible reflection
Improved
perception

Increased
advocacy

Cognitive Emotional Behavioral

Creative A 6.95 6.05 5.94 6.32 5.32 4.91

Creative B 8.10 6.99 7.03 7.23 6.33 6.02

Creative C 7.67 6.82 6.66 6.95 5.93 5.57
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Creative B connected cognitively, emotionally and behaviorally with all consumers. 
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KEY TAKEAWAYS

• Strongest likeability, 

cognitive, emotional, 

and behavioral scores.

• Message focuses on 

Should I? while CTA 

addresses the Can I?

CREATIVE 




